
Table of Contents 

 Foreword........................................................................................................1 
PAUL E. GREEN 

1. Conjoint Analysis as an Instrument of Market 
Research Practice ..........................................................................................3 
ANDERS GUSTAFSSON, ANDREAS HERRMANN AND FRANK HUBER 

2. Measurement of Price Effects with Conjoint Analysis: 
Separating Informational and Allocative Effects of Price .......................31 
VITHALA R. RAO AND HENRIK SATTLER 

3. Market Simulation Using a Probabilistic Ideal 
Vector Model for Conjoint Data ................................................................47 
DANIEL BAIER AND WOLFGANG GAUL 

4. A Comparison of Conjoint Measurement with 
Self-Explicated Approaches .......................................................................67 
HENRIK SATTLER AND SUSANNE HENSEL-BÖRNER 

5. Non-geometric Plackett-Burman Designs in 
Conjoint Analysis ........................................................................................77 
OLA BLOMKVIST, FREDRIK EKDAHL AND ANDERS GUSTAFSSON 

6. On the Influence of the Evaluation Methods in 
Conjoint Design - Some Empirical Results ...............................................93 
FRANK HUBER, ANDREAS HERRMANN AND ANDERS GUSTAFSSON 

7. Evolutionary Conjoint ..............................................................................113 
THORSTEN TEICHERT AND EDLIRA SHEHU 

8. The Value of Extent-of-Preference Information in 
Choice-Based Conjoint Analysis ..............................................................133 
TERRY ELROD AND KEITH CHRZAN 

 



Table of Contents VI 

9. A Multi-trait Multi-method Validity Test of 
Partworth Estimates .................................................................................145 
WAGNER KAMAKURA AND MUAMMER OZER 

10. Conjoint Preference Elicitation Methods in the 
Broader Context of Random Utility Theory 
Preference Elicitation Methods................................................................167 
JORDAN LOUVIERE, DAVID HENSHER AND JOFFRE SWAIT 

11. Conjoint Choice Experiments: General Characteristics 
and Alternative Model Specifications......................................................199 
RINUS HAAIJER AND MICHEL WEDEL 

12. Optimization-Based and Machine-Learning Methods for 
Conjoint Analysis: Estimation and Question Design .............................231 
OLIVIER TOUBIA, THEODOROS EVGENIOU AND JOHN HAUSER 

13. The Combinatorial Structure of Polyhedral Choice Based Conjoint 
Analysis ......................................................................................................259 
JOACHIM GIESEN AND EVA SCHUBERTH 

14. Using Conjoint Choice Experiments to Model Consumer 
Choices of Product Component Packages...............................................273 
BENEDIKT G.C. DELLAERT, ALOYS W.J. BORGERS, 
JORDAN J. LOUVIERE AND HARRY J.P. TIMMERMANS 

15. Latent Class Models for Conjoint Analysis ............................................295 
VENKATRAM RAMASWAMY AND STEVEN H. COHEN 

16. A Generalized Normative Segmentation 
Methodology Employing Conjoint Analysis ...........................................321 
WAYNE S. DESARBO AND CHRISTIAN F. DESARBO 

17. Dealing with Product Similarity in Conjoint Simulations.....................347 
JOEL HUBER, BRYAN ORME AND RICHARD MILLER 

 



Table of Contents VII 

18. Sales Forecasting with Conjoint Analysis by Addressing 
Its Key Assumptions with Sequential Game Theory and 
Macro-Flow Modeling ..............................................................................363 
DAVID B. WHITLARK AND SCOTT M. SMITH 

 Author Index .............................................................................................371 
 


